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2014 Trade Print 
Book Market
(Italian language)

Original Italian Fiction

13%

Original Foreign 

Fiction

26%
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Trade Print Book Market Trends

2011 ä2015° (îmln)

2011 2012 2013 2014 2015E

Åî1.1 Bn sales
Å87 millions books sold
ÅAvg. price î12 

CAGR: -6%

Market size poised to be 
same as 2014 (±1.5%)

Source: All Brain 2015

Outlook 2015



3

Strictly Confidential - © All Brain, 2015

Retail Channels 
Breakdown and 
Trends Bookchains

41%

Independent 

Bookstores

31%

Large scale retail

15%

Online

13%

87% of total 2014 sales 
(value) are made offline

Online is the only growing 
channel: 8% yoy in 2014

2015: Online will overtake 
Large scale retail with sales 
of î150+ mln.0
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Print book sales trends 

2012-2015 (îmln)

2012 2013 2014 2015E

Owned by major 
publishing groups such as: 
Feltrinelli, Mondadori , 
Giunti, Messaggerie

Source: All Brain 2015
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The country of 
mobile phones

Italy is the leading country for mobile penetration among the 

western economies.

Mobile phone penetration
(number of active mobile subscribers/total population)

Source: We Are Social 2014

Italy
158%

USA
103%

Germany
133%

UK
130%
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Total digital book 
audience

54% of all Italian households owns one or more 

Smartphone(s). Only 6.8% of all Italian households owns at 

least one eReaderin 2014. The growth rate of households 

owning at least one eReaderis about 26% yoy.

80% of adult population never purchases anything online.

Access 

internet at 

least once 

in a year

58%

Never 

access 

internet

42%

Individuals aged 15 and above
Buys online 

at least 

once in a 

year

34%

Never buys 

anything 

online in a 

year

66%

Buys at 

least a 

book online 

(pbook or 

ebook) in a 

year

27%

Never buys 

any book 

online

73%

58% x 34% x 27% 5.3% of (15+) population buys books online every year 

Source: All Brain 2015, ISTAT 2014
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Mobile vs Desktop 
Internet

17,2millions

37% of population 

aged between 15-74

14,5milllions 37h 06m 1h 28m

24millions

52% of population 

aged between 15-74

12,5millions 20h 19m 1h 18m

Monthly Daily Monthly Daily

In Italy, Mobile Internet beats Desktop Internet.

How does it affect online book sales ? Is mCommerceas good 

as eCommerceyet?

Mobile 
Internet

Desktop
Internet

Source: All Brain 2015, Audiweb 2014, ISTAT 2014


