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2014 Trade Print
Book Market
(Itallan language)

A 1 1.1Bnsales
A 87 millions books sold
A Avg. pricet 12

Trade Print Book Market Trends
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Original Italian Fiction
13%
Kids
17%

Original Foreign
Fiction
26%
Non Fiction

44%

Outlook 2015

Market size poised to be
same as 2014 £1.5%)
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Retail Channels
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The cou ntry of ltaly is the leading country for mobile penetration among the
mobile phones western economies.

Mobile phone penetration
(number of active mobile subscribers/total population)

Germany
133%
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T(_)tal d|g|ta| bOOk 54% of all Italian households owns one or more

d- Smartphone(s). Only 6.8% of all Italian households owns at
audience least oneeReadein 2014. The growth rate of households
owning at least oneReaders about 26%yoy.

80% of adult population never purchases anything online.
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Ao least a
Individuals aged 15 and above Buys online :
book online
at least
_ (pbook or
once in a ’
A ebook) in a
year
internet at 34% piae
least once i
in a year
58%
Never
access

internet

Never buys

42% anything Never buys
online in a any book
year online
66% 73%

58% X 34% X 27% - 5 . 3% of (15+) population buys books online every year
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MObile VS DeS ktop In Italy, Mobile Internet beats Desktop Internet.

Internet How does it affect online book salesf®@@smmercas good
aseCommercget?

' 17, 2mitiions
Mobile 14,5miions ©  37n06m | 1h28m

Internet 37% of population
aged between 15-74

Desktop 24mi|lions

I nternet 52% of population
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